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feeding of markets are realized. Through organization into integrated groups many of the inherent weaknesses of the regular marketing method are overcome. System virtually is created out of chaos. Marketing machinery is changed from that of ineffective, disconnected units into large-scale comprehensive concerns capable of solving the really important economic problems of marketing.
The integration of marketing may be carried to a point where it is complete, meaning that every marketing service between farm and consumer is performed by one organization through its respective branches. Thus, for example, a comprehensive butter manufacturing and distributing company might maintain its own cream stations, creameries, selling system, local wholesalers, and even retailers. In a few instances this has been done, but economic expediency eventually led to the elimination of the retail step. Usually integrated marketing enterprises are only partially integrated. Such is the case with the California Fruit Growers7 Exchange, which extends from farmers to wholesalers. The same is true of many large private concerns manufacturing farm raw materials into finished commodities with their own assembling and distributing units and connections extending from farmers to retailers. The point for emphasis is that practically every undertaking which has become noted for its part in improving marketing conditions has brought about some degree of integration among formerly disconnected individual units. This is true whether the enterprise noted be that of the Danish butter marketing system, the New Zealand cooperative centralizer creameries, the American private cen-tralizer creamery systems, the Siberian creamery unions, the famous California cooperative distributors, the large meat packers, the Canadian grain growers, the New York grape distributors, or numerous others. In all cases of this kind the object has been to displace the inherent weaknesses of